Table 35. No. 2 Distillate? Prices by Sales Type, PAD District, and Selected States®
(Dollars per Gallon Excluding Taxes)

Sales to End Users

Geographic Area .
Month Residential Commgrmal/ Industrial Through Other
Institutional Retail

Consumers Consumers End Users®
Consumers Outlets

Average

Sales
for
Resale

United States
October 2011
September 2011
October 2010

2.795 2.447 2.509 2.534 2.498 2.519

PAD District |
October 2011 - - - - - —
September 2011
October 2010

Subdistrict IA
October 2011 ............... - - - - - _
September 2011 ....
October 2010

Connecticut
October 2011 ..
September 2011
October 2010
Maine
October 2011
September 2011
October 2010
Massachusetts
October 2011
September 2011
October 2010
New Hampshire
October 2011
September 2011 ..........
October 2010 ............... 2.642 2.600 2.589 2.573 2.467 2.614
Rhode Island
October 2011
September 2011
October 2010
Vermont
October 2011 ............... - — - - - _
September 2011 ....
October 2010

Subdistrict IB
October 2011 .....
September 2011
October 2010

Delaware
October 2011
September 2011
October 2010
District of Columbia
October 2011
September 2011
October 2010
Maryland
October 2011
September 2011
October 2010 .....
New Jersey
October 2011
September 2011 .......... - - - - —
October 2010 ............... 2.912 2.438 2.409 2.523 2.543 2.557
New York
October 2011 - - - - - _
September 2011
October 2010

2.799 2.466 2.481 2.504 2.441 2.542

2.798 2.563 NA 2.589 2.526 2.676

2.822 2.461 2.494 2.546 2.715 2.676

2.677 2.545 2.452 2.562 2.635 2.624

2.860 2.611 NA 2.659 2.438 2.697

2.942 2.589 2.613 2.574 2.377 2.778

2.784 2.560 2.562 2.640 2.547 2.667

2.832 2.476 2.521 2.547 2.475 2.584

2.847 2.446 2.536 2.534 2.443 2.526

w 2.656 w W W 2.552

2.822 2.450 2.374 2.552 2.383 2.513

2.848 2.519 NA 2.591 2.479 2.676

2.310

2.312

2.323

2.297

2.353

2.340

2.340

2.314

2.402

2.296

2371

2.356

2.332

2.250

2.341

See footnotes at end of table.

89 U.S. Energy Information Administration/Petroleum Marketing Monthly January 2012



Table 35. No. 2 Distillate? Prices by Sales Type, PAD District, and Selected States®
(Dollars per Gallon Excluding Taxes) — Continued

Sales to End Users

Geographic Area .
Month Residential Commgrmal/ Industrial Through Other
Institutional Retail

Consumers Consumers End Users®
Consumers Outlets

Average

Sales
for
Resale

Pennsylvania
October 2011
September 2011
October 2010

Subdistrict IC
October 2011
September 2011 - - - - - -
October 2010 ........ 2.628 2.420 2.458 2.476 2.419 2.458

Virginia
October 2011
September 2011 .......... - - - - - -
October 2010 ............... 2.567 2.433 2.508 2.474 NA 2.460

West Virginia
October 2011
September 2011
October 2010

2.759 2.455 2.385 2.540 2.478 2.530

2.720 2.434 2.449 2.567 2.544 2.488

PAD District Il
October 2011
September 2011
October 2010

Illinois
October 2011
September 2011
October 2010

Indiana
October 2011
September 2011 ..........
October 2010 ............... 2.701 2.413 2.519 2.557 2.551 2.521

Michigan
October 2011
September 2011
October 2010

Minnesota
October 2011 ............... - - - - - _
September 2011 ...
October 2010

Ohio
October 2011 ........ - — - - - _
September 2011
October 2010

Wisconsin
October 2011
September 2011
October 2010

2.692 2.415 2.556 2.545 2.550 2.516

NA 2.417 2.538 2.616 2.617 2.526

2.734 2.507 2.566 2.530 2.549 2.533

2.719 NA 2.667 2.581 2.647 2.561

2.695 2.436 2.551 2.530 2.515 2.504

2.702 2.463 2.486 2.537 2.584 2.534

PAD District Il
October 2011
September 2011 .......... - - - - — —
October 2010 ............... 2.702 2.371 2411 2.482 2.417 2.438

PAD District IV
October 2011 .....
September 2011
October 2010

Idaho
October 2011
September 2011
October 2010

2.753 2.489 2.598 2.623 2.593 2.586

2.853 2.712 2.646 2.723 2.701 2711

2.328

2.327

2.296

2.363

2.351

2.333

2.316

2.342

2.444

2.333

2.363

2.246

2.471

NA

See footnotes at end of table.
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Table 35. No. 2 Distillate? Prices by Sales Type, PAD District, and Selected States®
(Dollars per Gallon Excluding Taxes) — Continued

Sales to End Users
. Sales
Geographic Area . . Commercial/ . Through for
Month Residential Institutional Industrial Retail Other Average Resale
Consumers Consumers End Users® 9
Consumers Outlets
PAD District V
October 2011 - - - - - - _
September 2011 .......... - — - - - — _
October 2010 ............... 3.068 2.542 2.506 2.605 2.484 2.559 2.394
Alaska
October 2011 - - - - - - _
September 2011 - — - - - — _
October 2010 3.041 NA NA 3.230 3.020 NA 2.656
Oregon
October 2011 ............... - - - - - - _
September 2011 .... - — - - - _ _
October 2010 2.871 2.677 2.642 2.753 NA 2.710 2.549
Washington
October 2011 .. - - - - - - -
September 2011 - - - - - _ _
October 2010 3.174 2.628 2.719 2.738 NA 2.693 2.554

Dash (=) = No data reported.
NA = Not available.
W = Withheld to avoid disclosure of individual company data.
2 Includes sales of No. 2 fuel oil and diesel fuels.
Some State data are not sufficient for publication individually, but are used in calculating the U.S. and the PAD District averages.
C All end-user sales not included in the other end-user categories shown, e.g., sales to agricultural customers or utilities.
Note: All on-highway diesel must be ultra low-sulfur as of December 1, 2010.
Notes: Values shown for the current month are preliminary. Values shown for previous months are revised. Data are final upon publication in the Petroleum
Marketing Annual.
Sources: Energy Information Administration Forms EIA-782A, "Refiners’/Gas Plant Operators’ Monthly Petroleum Product Sales Report," and EIA-782B,
"Resellers’/Retailers’ Monthly Petroleum Product Sales Report."
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